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Note: 1. Aten S
empt all Sections. |4 Fequire any missing data; then choose suitably.

i{m.‘ - Altempt all questions in brief, SECTION A
_ Question Marks -I co
L/(*_‘\fh‘lt 12[_’_1:%1&??_ T T 3 T |
“_hﬂj_l’_r}id_utﬁ‘t_m C nnCEpI-’-__‘_ T 2 1
ﬂ |h_~_l_-.=.l_c_1-_l£1__amur-.}tlmblu fac_u-;-tcr an arbamzallon'? 2 J 2
2 xplam Marketing Intelligence System. 2 {2
ﬂlﬂi}.ﬂiﬂuml by Bu},mg Motives? 2 l 3
le.nn Cnmplu Buwng Bn.h.anor ) 2 3
& | Whg 1{ 15 I)amopapim Segmentation? S ' _'_2 4
\.\ hat is [)th:_rtgtiled '\1arku|_ug’ T T ta
'hat d_\i you mean by Lul‘purdt- Social Responsibility? 2 I's
‘\ hat lb globalization? T 2 5
- " SECTIONB _ ~. ;
1 ___Attempt any three of the : following: 2% A
i ._L?EEL_J?'- the concept of Mz mg..un_L_._aEi_{tijmpurluncc In an organization. ] 10 z_—l(
What are the factors that influence the marhtm;., environment of an | 10 2y~
‘/' Organisation? | {—
Why does marketer study buy behaviour? What are the factors that affect the | 0% 13
_consumer buying behaviour. O
. Define market segmentation and discuss 1ts Benefits & Limitation. D10 4
e i Discuss in brief the characteristics of Indian Market. f\.:‘": 10 5
T T T SECTION C AN o
_Attempt any one part of the following: A
T Differentiate b..!.u ¢en ‘i-.lllhl. Concept and \Lul\umb Concept. Gsmmph.a IU_L_I_—|
b, -_'_i'\_hu is meant by M ilki.,tl.llb_ I’-lanmng’ What are sleps m\olved i marketing | 10 |1 _l,
__pi.]n”_ng’ l)l'suh‘; o L l |
_Attempt any one p.lrl. of thl. ¢ following: 't
. ‘»\ hat 15 :mrkuml_ information system and discuss 1mcomp0nunts’ [ 21
b. | How do macro environmental forces provide oppurp.mmcs & pose threatsto a | 10 l 2 |
company. —— L _ ]
5, AAttempt a .n-i_\_:me > partof t []'.L Iulluwmi,_
a | Hru.lh discuss stages In BL!H_Ilf_-}ﬂl_)[_lné}’Tm-Cbh 10 %:‘
= D e e - 3

T What is Consumer Behaviour? Explam the importance of Consumer Behaviour | 10
| in Marketng.

#-"Altempt any one part of the following:
"What are the bases for market Segmentation? What will be the suitable base for | 10
the marketing of Television?

—

b Briefly discuss the 511,mhu.1n-:-. of Product Positioning. Give example. 10 4
7. Atliﬁn any mu:p_.:ri of the following: r
-~ Discuss major S bm.n.tal forces that need to IJL addressed by Indian Organisation. | 10 |
b. Yv.pl 1n Huu- lhl. mt-._rﬁu I1 18 chdm,:.d twaditional marketing. 10 ] 5
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