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Note: 1. Attempt all Sections. I require uny missing dia: fhef
SECTION A
o At‘e.w@n_ﬂﬂ_ﬂ!_iﬂ hriel‘.J__nl_lml‘" _— ] SAnrks l H)J
bs T —
a Define the concept | ofnmrkc'l!ﬂ],. anuhlln ——— _ 2 2 |
b. “What do you mean h\ primary dm“ T T 2 | |
c. What is pricaelasticity”? ——— _"l 3 TI—
d. What is complementary product? . 0 1 1|
e. Define the concept of sales lhrr._'.t_:.u.".ling. 13 Y
[ What is niche market segmentation” 5[
E. What do you meaf by prudun.t dlllcrunnulmll I — - -
h. What do ".nu mean ls\ nlmlu arlysis” [ . | ‘_ __:
Ii. What is nplmumtmn of miL*a__L_!IHrl I - — —+ : ——
||_ Define the nl't_i;:cii\'u"i of adv t'f'l_lf-i'lL' o L E -
SECTION 8
2. Attempt any three of the following: § ~ =t
l . Discuss the Lh.ir.u.tcmuu and impurtance pf i ket g amily tes | WO - |
J b. How we can calculate market size? Explaip. _ e vyl |
! c. J’ Explain the difTerent steps of ratio 40y rﬂ'l’ﬁvmg avernge lorecasting _mclhnd‘ r\ﬁq w12 |
d. rDIscuss the importancé of prodae? pdsitioning in customer analytics. B S 0 LI
e. , Elaborate the uses of RFM afalysis in marketing. L 10 P
SECTIONC
3. Attempt uny one part of the following:
1 E\tplam the scope and lnmmllun-. of marketing Lm,th les . o [ r I
b. Discuss the relevancy of Porter’s five forces model w todayv's marketing | 1 |2
environment, _ | |
d, Attempt any one part of the following o
Hl'l.l.;h\' explain the uses of power demand carve and Bnear demand curve i price | 10 ( i
and demand. o L | b
Discuss price humihnL and its advant: LS. 10 [ 3
5. Attempt any one part of the fnlhmlnL R Y
a. What are the different factors should be considered by a marketer to forecast a | LU | 2
seasonal product. Discuss. [ \
L[_]' How § curve analysis can be '._Js_udvl_n Isales forecasting of o new product? Discuss. | 10 ) | 3
6. Atlumpt any one part ol the folloawing: ) i
F X Discuss the various components of CLV? Why CLV matters? | 10 ' 2
b, How Cluster an: iy sis is a task ol uplnr.:tnr\ data analysis? Discuss, |0 3
rl .ermpt any eone part of the following: - . o
a. E xplain the importance of online ad\crlmuk in marketing”? NELEEER
b. How can we measure the effectiveness of lll.lrk-.ImL sﬁ.nhpu by usm;_ analytics? Mo T3
Explain. '
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