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Note: Atlempt

all Scctions. If require any missing data; then choose suitably.

SECTION A
Attempt all questions in brief. 2x 10=20

a) Define consumer behavior.,

b)  Whatis complex buying behavior?

c) What is socijal mobility?

d) Mention few major reference groups in consumer behavior,
e) Define advertising,

H Point out the elements of IMC. g
8)  What is reach and frequency in media?

h) What is indoor media?

-

i) Define buzz marketing,. (§:} B &

i) What is meant by online promotions? <’D N \
o7 e
EGTION B ?\Q) ‘

2. Attempt any three of the fo}lor\'}:.;“ng: ﬁ‘)‘ 3=30

_ N o vt et
a) Discuss the emerging trends in Indian market with special referente to changing

consumer behavior. ')
b)  Discuss the strategies for changing consumer attitudes ad"ﬁfn/ted by marketers in

Indian.
¢)  Describe different types of advertising agencies with 1heiq(i}ﬁctions.
d)  Explain the process of media planning. .

€)  Critically examine the role of digital marketing withhigs advantages and disadvantages
incurrent scenario.

~
SECTION G~
3. Attempt any one part of the follu\;'_iié;]/ 10x1=10
a)  Explain consumer buying behayformodel.
b)  Discuss different types of con er behaviors on the bases of customer involvement,

4. Attempt any one part of the following: 10x1=10

a) Why are consumer needs and wants always dynamic? Mention the - factors that
influence consumer needs.

b) How consumer Ieamipg theories are used by marketers to change the perception of
consumers? "

.-
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a)
b)

a)

b)

Attempt any one part of the following: 10x1=10

Explain the different types of advertising accordin
_ h : £ to PL.C stages.
Discuss different methods of preparing advertising budget. "

Attempt any one part of the following; 10x1=10

Discus_s different type ofpr.im media with their merits and demerits,
What is meant by advertising copy and how a creative advertising copy can be

produced?

Attempt any o#e part of the following: 10x1=10

Explain the role of viral marketing with its advantages and disadvantages.
Evaluate the significance of mobile marketing in present dynamic environment.
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