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a. 1' Define busiacss rescarch and state its two applications i functional bysiness |1 | K1
arcas

tb. | What s a rescarch problem? Mention two essential Steps in defining & research | 1 | K1

¢. | Wnie any two differences beracen qualitative and  quantitative research |2 | K1

| approaches, -

d. | What do vou mean by cross-sectional rescarch? o 2 |KI

3 [ Define sehiatuhity and validity in mcuurcmml L o 3 I{] '

f | What is a sampling framc? Mcation its |mpnrtm 4 |Kl " b‘
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| Descnbe the characteristics of scu:mh:.ﬂ:scarch and discuss the importance of [ 1 | K2
| formulating a research problem. ..~ :

’ Expiam the compoaents of an experimental research design and hlghhghl }t_s:-' 2 | K2
| amnf:caums in business rts:aﬂ.h:l- '.'\'b] AR
Differentiate between nummal ordmal m.ll:nral and ratp scales MI":SJJ‘“ e

4

business examples. .

Explain the process of detenmining an appropriste sample "ﬂ(l_;d ?‘CU“ the
practical constraints uvolved. 5 S S

Describe the structure of a formal rescarch report and’ d| fuss the role of 'S |'K2
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Fstuss emerging Uends in business uscarqp J0d their applic

functional ascas. et 7
D | F lL::::nlulam: a rescarch problem aad daﬁ a hypothetical rescarch proposal fo
- | business 1SSUC. - ,. E 1
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4. Attempt any one part ofj_lhe f:llnu-’ ng: ST
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y obscrvali sin | 2 K2
; . “Explain the concept and appllcauons of focus group and obscrvalion method
a. | '
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S, Attempt any one part of the followlng: D7 x1 _-_c-._‘:
Q ' ' Question CO | Leve!
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i | Explain various levels of measurement with cxampics. @ - 3
b. Apblymc'cdmtﬂ'dimmﬁcdiﬁdmiﬂmndwmsnEma 3 |[K2 \
marketing research case. 1
6. Attempt any one part of the following: 07x1=07
Q B ~Quasiion TCO | Level
na. | 7

}/’Duﬁbamwﬁofmmmpm-muﬂswmwh 4 K2
) method is appropriatcly used. e

b. | A company plans to cémtawmm.wmk \KZ l
gample size and igsl:ifvym:t_rmfthoi
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