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SECTION A
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Differentiate between -Market” and * Mmkenng ,,__., e
DcﬁneNacd, Wanh& Demand? 3 I B _I_

L

| What are the clcmems of :xchange? S S

ST | |

Dcﬁne- Buying Motives? - e

Wlmt do you mean b» bTP‘ e T - _
| Define Product hxerarchy? . - —
|
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SECTIONB -
2, Attempt any three of the following: Oy o 07x3=11
2 | What do you mean by Marketing Mix? By Mg a suitable example of a | 1 | K2
company of your choice describe Product Mix and its clements. | P
F | Whar is meant by PLC? Explain theﬂfbncep: and different stages and 1 4 -
strategies for each stage?
[¢ | Define Brand, Brandlng. and Bind Equity? Explain the branding [ i
strategies and decisions taken @ firm to brand its product? ' -
d | Define the term channel of @Rgribution and types of Intermediaries. W ha.:
arse the factors influencing distribution of channel? b
|e. | What is the Global P’s of Marketing? Explain Global Product Strafegics?

SECTION C A
Attempt any one part of the following: o~ 07x1=07_
Why is marketing important? What are some core ¢ ts of Marketing? | | K2 |
Explain the factors influencing buying behgviyy How do consumer R
characteristics influence buying behavior? _ﬁ‘k‘)
QO

- e

4, Attempt any one pard of the followi < nttps://www.pygonline.com 07x1=07
a | In what ways can a company divide {id consumer market into segments”? | | K2

] Disf:uss the bases for Market se fion,

b .Wull:oul prices lhcu_t "n no ung’ In the light of the s't;liénal_um_P
explain concept, significs objectives of pricing. Explain any one

|____| method of priging-cost plus pHcing or markup pricing?

5. Attempt any one part nl" the follow

ing: 7x1=07
a :::::' “rzmp ';K’UTI Dt'«’ﬂgpmmt? What are the Ioglcnl steps involved in 1 k2]
Elﬂdl.lfl’" Hr_itopn"'"' What are the reasons for failire of a new
b. | What are the elements of Promotion mix? Explain difrom -
L__J promotion tools & techniques used by companf;?m differcat kinds of sales
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6. __ Attempt any one part of the faHowing: o 07 x 1 =07
[-a.. Expla‘m lhc process and sleps of P:r:%ona'l sclling? Why is objection | | G
4_1|_handlmg important steps of personal selhr.tg for a salesperson? N e \
b | What are the 5Ms of Advertising? What is the vanous method of framing %
advertising budget? o o e B
7. Attempt any one part of the following: . Wixl=q7
a | What are the major decisions in intermational/global marketing? What are | |
the modes of Global entry? _
b | Whar are the Key Principles & practices of Apile Marketing? How ot l
differs from Traditional Marketing? _ .

&P ]
N - -
QQ o7
< B
>
o
!\.
X
&
o~
(1’-.
o>
GO
Q
2]Page

https://www.pygonline.com


https://www.pyqonline.com/

