5. Distinguish between perfect competition and ‘monopolistic

competition. How does a firm take its prices and output declsxons
under monopolistic COD.dll'.an ?

. OR
Explain the various methods of pricing of a product, Which do
you recommend and why ? (12}4)

6.  Define profit and discuss its main theories. {
OR
What is National Income Analysis ? Wﬂat are the dlfferent
"methods of calculatmg national income of a country ? Do they
lead to the same result ?
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Note :— (1) The question paper contains three parts.
(2) Allquestions are compulgoxy.
(3). . The figures given in the right hand margih indicate
éma:rks.
PART-1

l.  Attempt any four parts of the following in about 150 words
each: . (5x4=20)
(a) Define law of demand with the help of a diagram.
‘(b) _What are the uses of managerial economics ?
( .2) Distinguish between microeconomics and macroeconomics.
(d) Explain the concept of “Normal Profit’,
(e) Déﬁne income elasticity of demand,
(f) Whatis pfoduction function ? What are its types ?
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4.
Deﬁn_e the Concept of ‘COST?

You understang p,
Y cost outpyt .. .
long.run » utp I‘elatlonshjp in short-rup g P

ITonn

PART-II
Cagy Shidp11 - (30)

* 2. Attempt all questions given at the end of the case study. Each

question carries equal marks,
Henary Pvt. Ltd. was established in 2002. The
company started nianufacturing of tubelights with a brand

( name of ‘Jyoti’. During initial 15 years, the company made
good profits but gradually its profits declined due to
competition from national brands. The promoters of the
company had a committed team of engineers who were
constantly working on Research and Development. Finally,

they came out in the year 2010, with an innovative product,

a unique ceiling fan ‘Zetoc® which runs even at very law -
voltage and eonsumes less electricity. However, its smcd

is slow but the company is monopoly manufacturer of
*Zetoc’. The company is cunenﬁy supplying its products §

in geographically separated markets of Rajasthan and Uttar
Pradesh. The company is currently charging the same price

in both the states. The chief Economist of the company

has informed the top management that price elasticity of

( demand at currently charged price is 3 in Rajasthan and § {j
in Uttar Pradesh. The top managemént is planning to charge

two different prices in Uttar Pradesh and Rajasthan in order

to make more profits. '
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